[image: image1.jpg]1985 saw 46% growth. 1986 saw
24%. And last year, the base grew on-
Iy 13%. We figured this year it would
be somewhere in the 7% ballpark, with
the 100 still cracking the 10 million total
line mark. We were wrong. Dead

‘wrong. The ey growth really threw us
off,

Why the big pop? Centrex re-
establishing itelf as a market entity has
to be the number one reason. 34 of the
TELECONNECT 100 are Centrex
‘agents. And 46 of them, nearly half, say
they market product specifically design-
ed to enhance Centrex. Read key
systems!

Breaking the 100 down by ranking
and installed base, we see some ob-
vious things and some interesting
things. The TOP 20 has 5.3 million in-
stalled PB lnes vs. 35 milion key |
lines. That's a 60% to 40% ratio in
favor of PBX lines. No surprise. Big |
companies sell more switches than
keys. The BOTTOM 20, meanwhile,
has 137 thousand PBX lines in their |
base and 472 thousand key — a ratio
o 20% to 71% in favor of key systems.
Again, no surprise.

1t got interesting when we looked
at the MIDDLE 60. We would have bet |
it was going to be close to 50-50 before
we started crunching any of these line
figures. It's not. The MIDDLE has a
total of 888 thousand PBX lines and 1.5
millon key. The ratio is 37% PBX to
63% key system. Its these companies,
with gross revenues of approximately
3 million to 10 million each, who caus-
ed that key system base to jump, Very
interesting.

By the way, 21 of the 34 Centrex
agents reside in the MIDDLE 60. 29
of the 46 Centrex CPE sellers can be
found there, too.
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1f you add up allthe offices in the
1988 TELECONNECT 100, you'll
come up with a very disappointing total
of 752. It's disappointing because the
number of total offices grew from 580
in 1985 to 770 in 1986 to 916 in 1987,
Impressive growth. So what happened
this year? Did the 100 actually drop 164
offces? Well, yes. But it doesn't mean
that much.

First off, Universal Communica-
tion dida't want to play this year. Rumor
has it sales stink since their BelSouth
affilation. Anyway, they were ranked
fourth overal last year, listing 130 of-
fices, Second, two of the big boys in the
100 did in fact drop a lot of offices.
Centel, number one last year and this
year, went from 110 offices in 1987 to
68 this year — a difference of 42 offces.
Teleco (formerly Teleco USA), ranked
thid st year and fourth this year, went
from 134 offces to 97 ths year — a dif-
ference of 37

Add up those numbers and you get
209 offces. Add that to the 752 total
and you come up with 961 offices. So
if you throw out those three variants,
albeit big variants, you can see that the
100 growth geographiclly for the rest
of the companies has actually increas-
ed slighty. But no where near the 19%
growth last year saw. And o where
near what we thought i would turn out
0 be. Maybe the last couple of years
were quirks, after all. @
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